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From Coast to Coast, 
Alto Adige  –Südtirol
Reaches Trade with 

Seminars and Tastings
Industry insiders in Boston and Los Angeles were invited to Discover
the Diversity of Alto Adige – Südtirol at masterclasses and tastings
held on April 23rd and April 25th, respectively. Master Sommelier 
Tim Gaiser led the informational seminars showcasing the region’s
unique heritage, terroir, landscape and varieties with support from regional
panelists: Gottfried Pollinger of Nals Margreid, Harald Cronst of Cantina
Kurtatsch and Judith Unterholzner of Cantina Kaltern and Erste+Neue.
Each offered their expertise and a local  perspective on the region.

In both cities, attendees were guided through a comparative tasting of 
12 wines (6 varieties) during the seminar and over 40 wines (7 varietal 
tables and 1 mixed white tables) were presented at the walk-around 
portion. A total of 77 trade—a mix of on and off premise staff as well 
as educators—joined in Boston and Los Angeles. Following each event, 
attendees shared positive feedback on the wines and the detailed seminar.
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Updates on
Ambassador
May Matta-
Aliah’s B2B
Seminars

Brand Ambassador May Matta-Aliah, DWS, CWE is back at
it! Following a successful year past, May brought the excite-
ment of Alto Adige – Südtirol to wine and culinary students
and professionals with four seminars in the first half of 2018.

On March 13, May led an educational seminar about the region and a guided tasting 
of seven wines to 17 professionals from the New York Women’s Culinary Alliance, a
nonprofit organization for women in the culinary and beverage industries. Hosted at 
the Washington Square Hotel in New York, guests were greeted with a glass of Pinot
Bianco, followed by wines paired perfectly with three courses—Charcuterie and Cheese,
Südtirol-Style Dumplings over Sauerkraut and Polenta with Wild Mushrooms, Tomato
Confit, and Thyme au Jus—to highlight their versatility and food-friendly nature. 
Detailed tasting sheets included a regional overview and technical information. 
Attendees were enthusiastic about the wines and several recounted fond memories
from trips they had taken to the region.

May then conducted two presentations on May 2nd to students at the prestigious 
culinary program at Johnson and Wales University in Rhode Island. A morning and an
afternoon seminar reached a total of 70 students. At each session eight wines were
shown, including Müller-Thurgau making its 2018 campaign debut. 

The next stop was at the International Culinary Center in New York City on May 17. 
This seminar was open to those currently enrolled in the school’s 17 week Sommelier
Program as well as alumni. May provided in-depth analysis and training on Pinot Grigio,
Kerner, Sauvignon Blanc, Gewürztraminer, Schiava and Lagrein to coincide with the
curriculum’s Northern Italy section. Around 20 people attended the seminar, with stu-
dents walking away with a greater understanding of the region and better prepared for
their exams.
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“Alto Adige is a treasure trove of excellent cool climate 
white wines at different price points and Pinot Bianco is one
of my absolute favorite expressions… Alto Adige leads the
charge when it comes to demonstrating the longevity of 
Italian white wines.”

Monica Larner  
Robert Parker Wine Advocate, January 2, 2018

“One of my personal favorites is Schiava, from Alto Adige in
northern Italy. To me, Schiava is the red wine for rosé-lovers;
it has a kind of bright, almost-pink red that has aromas of
sweet cherries and raspberries. And it's perfect to drink along-
side a meat and cheese plate for one.”

Shelby Vittek 
The Kitchn, February 20, 2018

“Alsace and northern Italy’s Alto Adige are two regions
known for putting forth exceptional examples of this wine,
rich and viscous with a bit of weight and body on the palate.
These northern climates also provide plenty of bright acidity
while keeping the grape's traditional lychee and spice aromatics
on the upswing.” 

Stacy Slinkard
The Daily Meal, March 13, 2018

“The best wines spark conversation, connections, and wonder
– the wines of Alto Adige certainly do this and more. You
don't have to be a wine expert or know every geeky fact
about Lagrein, Schiava, or Kerner to thoroughly enjoy these 
exceptionally made and delicious wines. Just open the bottle,
share, sip, savor, and let yourself be transported to the soaring
peaks of Alto Adige.”

Wanda Mann
Black Dress Traveler and The Daily Meal, March 21, 2018
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Alto Adige -
Südtirol Wines 
U.S. Contact 
Information

Changed importers? News from
your winery? Questions about
the campaign? Let us know!

Teuwen Communications
133 West 25th St., Suite 4W
New York, NY, 10001
P: 212-244-0622 
altoadigewines@teuwen.com

Keep Up-to-Date

Connect and follow Alto Adige -
Südtirol wines on Twitter and 
Instagram @altoadigewines, and
Facebook Alto Adige Wine

Advertising 
Campaign

To support the U.S. trade and media campaign, the region is gaining 
additional exposure through advertising—both in print and online. 

A full one page color advertisement ran in the April 2018 issue of Wine Spectator.
To engage readers, a stunning image was accompanied by a detailed map and
tagline for the region. 

For Spring into Summer, the region partnered with VinePair for a comprehensive
digital campaign, to reach their loyal millennial focused audience. A custom 
infographic and thorough 
informational article provided
readers an educational
overview of the region. 
Varying digital ads also 
appeared on the  s i te
throughout the duration 
of the campaign.

www.facebook.com/altoadigewines
https://twitter.com/altoadigewines
https://www.instagram.com/altoadigewines/



