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Discovering the Indigenous Treasures 
of Alto Adige – Südtirol

Press Outreach

A press release was sent to top wine and food journalists. It generated 
a lot of interest—over 40 journalists received samples—and positive 
reviews to date. Highlights include:

“Schiava is an underappreciated and inexpensive red grape — think of
the vinous equivalent of Rod Stewart’s scratchy voice — that is great
with pizza and tomato-based dishes. This one [Nals Margreid ‘Galea’
Alto Adige Schiava 2017] has bright cherry fruitiness, but with an anise-
like bitters finish. Serve it chilled or at room temperature.” 

— Roger Morris, The Daily Meal, August 29, 2018

“But, whoa, the Tiefenbrunner Gewürztraminer from Italy’s spectacular
Alto Adige region is a stunner… It just plain smells and tastes great,
with a kind of ginger-y fresh finish that wipes away the medium heft of
the wine. Really a joy to drink and a nice change-of-pace from light, 
watery, bland-yet-refreshing summer whites.”  

— Jameson Fink, Wine Without Worry, August 10, 2018

Influencer Program

Each of the three Influencer partners shared the character of one native
variety as well as the region’s history with their followers. They infused
their own personality and expertise into their posts, from entertaining
tips to food pairings to tasting notes, and did one profile post and 
Instagram stories. Collectively, the three profile posts generated 
nearly 5,000 likes, helping raise awareness of the wines and region.  

Alto Adige — Südtirol Wines U.S. Newsletter   | Volume 2   | 2018   | PG 2     www.altoadigewinesusa.com

Over the summer, journalists and influencers were invited to discover the unique indigenous 
varieties of Alto Adige  – Su ̈dtirol. The goal was to raise awareness of these grapes and inspire 
consumers to break out of their drinking comfort zone. The program consisted of two components:
media outreach via a press release and sampling and an Instagram influencer program.



Alto Adige — Südtirol Wines U.S. Newsletter   | Volume 2   | 2018   | PG 3      www.altoadigewinesusa.com

Updates on 
Ambassador May
Matta-Aliah’s
B2B Seminars

Brand Ambassador May Matta-Aliah Continues to Share 
the Wonder and Wines of Alto Adige – Südtirol Through 
Informative and Interactive Seminars.

Brand Ambassador May Matta-Aliah, DWS, CWE, kicked off fall with two engaging
and educational seminars in Boston, Massachusetts. On September 25th, May held a
two-hour seminar for current and graduate students of Boston University’s Programs
in Food & Wine. Attendees were attentive during the comprehensive presentation
which focused on the region’s history and culture, unique environment and geogra-
phy as well as the main varieties and growing techniques. This was complemented by
a tasting of 8 wines: 5 whites and 3 reds. 

The following day,  September 26th, May led a seminar at City Winery Boston for 
9 staff members—this is the restaurant, winery and music venue at which the April
trade seminars were held. While City Winery carries several Alto Adige – Südtirol
wines the team was grateful to learn more about the region and taste through the
character of the wines with May’s guidance.

Heading into the Holiday Season, May co-hosted a cheese and wine pairings class on
November 8th at the famed Murray’s Cheese in New York City. She worked with a
cheese educator from Murray’s to craft delightful pairings worthy of discovery. The
event was promoted by the Murray’s Cheese team and shared an in-depth look at 
the region, its wines and the pairing possibilities with 20 guests.
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“I was reading the book [Godforsaken Grapes] as I was 
tasting through some Alto Adige wines made from the 
indigenous Schiava (also called Vernatsch) and Lagrein grapes,
and was shouting ‘Amen!’ to myself as he ranted about the
excitement available from these wines… if you’re up for 
exploration, there is a ton of delicious and exceptional wine
coming out of Alto Adige.”

Isaac Baker  
Terroirist, August 4, 2018

“There are so many areas that sit in the shadows of these 
giants [Napa, Burgundy, Tuscany], but are doing amazing
things, just waiting for someone to hear their stories and
drink their wines… Take for instance Alto Adige. It’s a notable
wine region in northernmost Italy that gets little attention… 
It’s home to some of the best Pinot Grigio in the world. It’s
also home to some unique red varietals.”

Gina Birch 
Fort Meyers Edition News-Press, August 29, 2018

“Alto Adige Südtirol: Home of Delicious Pinot Nero…each of
these wines over-delivers. While there are many connectives
tissues between the styles, there are just as many differ-
ences based on where within Alto Adige they were grown.” 

Gabe Sasso
The Daily Meal, September 11, 2018

“Italy’s Alto Adige wines make my heart sing, highlighting 
intense minerality and acidity with highly aromatic, 
fragrant, floral notes.”

Hayley Hamilton Cogill
D Magazine, September 24, 2018

The Buzz on 
Alto Adige — Südtirol

Press Highlights Social Media Mentions 
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Alto Adige —
Südtirol Wines 
U.S. Contact 
Information

Changed importers? News from
your winery? Questions about
the campaign? Let us know!

Teuwen Communications
133 West 25th St., Suite 4W
New York, NY, 10001
P: 212-244-0622 
altoadigewines@teuwen.com

Keep Up-to-Date

Connect and follow Alto Adige —
Südtirol wines on Twitter and 
Instagram @altoadigewines, and
Facebook: Alto Adige Wine.

The Region Welcomed Seven Trade in mid-October. 

Alto Adige – Südtirol partnered with SommFoundation,
the educational branch of The Guild of Sommeliers, for
an enrichment trip in October. The week-long visit
brought seven sommeliers and beverage directors 
— who had never been to the region before — from across the United States to 
Alto Adige – Südtirol. They were introduced to the beautiful landscape, unique 
varieties and wines as well as bicultural heritage and cuisine of this singular region.
Feedback from the guests has been extremely positive.

SommFoundation Incoming Trip 

https://www.facebook.com/AltoAdigeWine
https://twitter.com/altoadigewines
https://www.instagram.com/altoadigewines
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